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Persona: Luke Thompson-The Novice Renter

Scenario: Luke has recently got news that he got a graduate job he had applied for in 
Dublin City. He downloads the daft app to start looking for a 3 bedroomed property (his 
2 other college friends also are starting a new role in Dublin). He wants to share with his 
friends some potential properties within their price range.

Downloads app and signs 
up to Daft

Tasks



A. Downloads app from 
App store.

B. Clicks sign up on 
account page.

C. Enters email and 
password to sign up.

D. Verifies email address

Irritated by password 
details requirements post 
entering password



Annoyed by ‘username’ 
error when no ‘username’ 
input had existed before 

clicking sign up.

Put in language to inform 
user of password 
requirements



Remove ‘username’ 
requirement as not 
relevant for a property 
searching app.

Beginning of Property 
search

Tasks



A.Goes to homepage

B. Clicks on buy/rent/
share/sell


C. Selects a search button 
from 1 of 3 options 
(search/search nearby/last 
search)

Confused as to why there 

are 3 different search 
options



Annoyed and confused 

that they are unable to 
click ‘last search’ option 



Annoyed that buy/rent/
share section is hidden.

Remove ‘last search’ 
option when it is the users 
first time to search.



Remove ‘search nearby’ 
option on homescreen and 
have in next step



Have 1 simple search 
button at the beginning of 
journey.

Enters location for search

Tasks



A. Clicks ‘location’ on filter 
list


B.Decides on searching for 
a specific location, use my 
current location, adding a 
custom location  or 

scrolling through list of 
places

C.Clicks done

Decision fatigue-now has 
to decide which search 

function is best



Annoyed at specificity of 

search function



Bored and drained by 

searching each individual 
location

Map feature- to allow user 
to draw map around area 
that they are interested in 



Remove ‘custom location’-
ineffective feature-limited 
to one specific area on 
map only 



inability to add eircode

Inputs remaining filters

Tasks



A.Inputs min and max 
price clicks done

B.Inputs min and max 
beds clicks done

C. Inputs ‘sort by’ 

D. Inputs other remaining 
relevant to them 

E. Clicks Search

Overwhelmed by visual appearance of filters 
screen-length of list 



Satisfied that they are personalising their search



Frustrated by input of certain filters (date inputs-
inflexibility)



Confused by certain property terms (let agreed/
open viewings from)



Uncertain about what will happen when they click 
search



Annoyed that when category input is opened all 
filters are removed

Add variety of input to filters screen (visual icons/
titles and layout to be improved) 



Add flexibility to certain filter inputs



Add info icons to certain less well known property 
terms



Add property number indicator in advance of 
clicking



Add info popup if search will have zero results



Remove logic of category box opening-removing 
filters

Searches through 
property listings and 

saves properties

User tries to save their 
search for next time

User returns later to 
continue search.


They want to adjust the 
search filters to include 

more areas.

Tasks



A. User reviews properties available and scrolls 
vertically down

B. User clicks into property to get more detail and 

interacts with content (street view and map)

C.User clicks back button to get back to main 

property page

D. User clicks on heart beside property

E. User shares property with friends

Tasks



A. User opens app and it opens on the homepage

B. User notices ‘last search’ button and clicks on it


C. User clicks edit filters list in the top right and 
navigates to the filter screen


D. User adds more location options

Tasks



A. User clicks on blue search 
button and starts search again 
adding in new location 

B. User repeats steps 2-5

Tasks



A. User clicks on loveheart at 
top of property listing page  

B. User enters search name 
and sets email/push/
notifcations settings 

C. User clicks saved search

Curious about houses 
available and excited by 
the pictures attached.



Satisfied with ease of 
saving properties and 
sharing with friends



Annoyed can’t swipe 
through photos on 
property home page

Satisfied with ease of 
finding last search



Confused/hesitant about 
how to change the filters



Annoyed that the location 
searching is so specific

Annoyed that they have to 
go through entire search 
and filtering journey again.



Confused as to how to 
save the search

Annoyed by having to look 
for saved search



Annoyed at saved search 
being in ‘the wrong place’ 



uncertain about inputs on 
save search details 
screen.

Visually could be made 
sleeker and less ‘boxy’



Ability to swipe through 
photos on property home 
page

Make it easier to locate 
filters edit location.



Make it easier to see that 
you can save your search 
at the end of the filters 
input journey rather than 
on the property page

Have saved search on filters page



Correctly label it ‘saved search.’



Clearer labels on saved search inputs page and 
clearer language for notifications instead of ‘push’.


User Journey map: Persona 2 & 3

http://daft.ie/
https://app.surveyplanet.com/results/65d49d0075706c97c9cfad4f
https://app.surveyplanet.com/results/65d49d0075706c97c9cfad4f
https://bootcamp.uxdesign.cc/how-to-design-the-best-dropdowns-860a1afb566a
https://medium.com/appnroll-publication/how-to-design-better-inputs-7bcf71a25887
https://www.figma.com/community/file/964644828001526628/Diagram-Basics
https://www.figma.com/community/file/999008812984283340
https://www.figma.com/community/file/1027005967571633904/Concept-map
https://www.figma.com/community/file/964644828001526628/Diagram-Basics
https://www.figma.com/community/file/1095908274380759943
https://www.figma.com/community/file/1271523278496578767/Information-Architecture-Diagram
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Persona: Isabelle Kelly-The Savvy Home Hunter

Scenario: On her commute home from work, Isabelle 
opens Daft up to continue her property search for her 
dream home. She wants to go to a few property viewings 
on the weekend.

Opens app

Tasks



A.Isabelle opens the app 
and it opens on the daft 
homepage


Slightly bored as she waits 
for daft homepage to load



Slightly irritated by 
different search options, 
scans for her ‘last search’  
on her screen amid other 
search options


Make ‘last search’  really 
clear and prominent to the 
user on return to app.



Improve clarity and visual 
appearance of the 
homepage to invoke a 
sense of control before 
search begins


Clicks ‘last search’ or 
navigates to ‘saved 

searches’

Tasks



A. If clicks ‘last search’-is 
taken to property page

B. if clicks ‘saved’ is taken 
to ‘saved searches’ and 
‘saved ads’ tab. 

B II. Chooses between 
previous searches and 
clicks on one to continue.

Satisfied at speed of 
returning to last search 
from homepage



Efficient



Anticipation of seeing new 
properties makes her 
excited



UI of ‘saved searches’ tab 
could be improved (more 
icons.





Scrolls through property 
listings page and clicks into 

properties that she likes

Tasks



A.Isabelle scrolls vertically 
through listings

B. Clicks on photo of 
listing to go into listing 
detail pade.

C.

Excited to see new 
properties



Curious about property 
description, prices, 

location



Annoyed by ads 

throughout property 
listings page

Ability to swipe through 
photos on property 
listings page



reduction of ads/smaller 
space for ads

Scrolls through individual 
properties and reads 
property information

Tasks



A.Isabelle analyses the 

property details 

(bedrooms, availability, 
furnished, price, location).

B. Reads property 
description

C. Interacts with street 

view map.

Curious to see if the 

property matches her 
criteria



Satisfied with level of 

information



Satisfied with consistency 

of information layout

Minimal changes-UI 
tweaks

Aoife Buckley

Notes down house 
viewing date and saves 

property

Tasks



A.User  reviews ad for 
‘viewing from’ date and 
notes down the house 
viewing address, time and 
date outside of the app.

B.She then saves the 
property by clicking on the 
love heart symbol on the 
ad.


satisfied with level of 
detail

Minimal changes-UI 
tweaks

Aoife Buckley

User Journey map: Persona 1

http://daft.ie/
https://app.surveyplanet.com/results/65d49d0075706c97c9cfad4f
https://app.surveyplanet.com/results/65d49d0075706c97c9cfad4f
https://bootcamp.uxdesign.cc/how-to-design-the-best-dropdowns-860a1afb566a
https://medium.com/appnroll-publication/how-to-design-better-inputs-7bcf71a25887
https://www.figma.com/community/file/964644828001526628/Diagram-Basics
https://www.figma.com/community/file/999008812984283340
https://www.figma.com/community/file/1027005967571633904/Concept-map
https://www.figma.com/community/file/964644828001526628/Diagram-Basics
https://www.figma.com/community/file/1095908274380759943
https://www.figma.com/community/file/1271523278496578767/Information-Architecture-Diagram

